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said Venu.  He was candid
enough to mention that there
was a problem of cohesion
among different departments
of a state. “The tourism
departments of the govern-
ments of Karnataka and
Kerala are willing to enhance
inter-state tourism. However,
there are some issues related

to tax from both the states’
finance departments. And, we
(the tourism ministries) are
unable to influence the finan-
cial policies of the respective
governments,” said Venu.   

Other panelists included
Kiran Kurundkar, MD-
Maharashtra Tourism
Development Corporation; GS
Chahal, Chief Advisor,
Madhya Pradesh Tourism and
Richard Dias, Consultant to
Goa Tourism. Manav
Thadani, MD-HVS India
made the keynote address. 

In his keynote address,
Thandani spoke about the
findings of a study done on
the existing policy of the sates
relating to tax, tourism mar-
keting, number of branded
hotels, connectivity, airport
infrastructure, administrative
incentives, incentives for the
industry, etc.  
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I
n the session on Tourism
and Technology, a presenta-
tion was made by Gautam

Gandhi, Head-New Business

Development-Google India.
The panelists were: Ram
Badrinath of PhoCusWright
Conference; Sanjoy Pasricha-
VP, Sales and Marketing-
Leela Hotels Palaces &

Resorts; Marco Gorin-CCO-
InterGlobe Technology
Quotient and Vipul Doshi-
InterGlobe Technology. 

According to Gandhi,
India is a huge market for
technology service providers.

With seven per cent internet
penetration, the country has
81 million surfers, which is
very encouraging for the

tourism industry to showcase
their products and offer serv-
ices online. The panelists,
however, observed that the
industry people would have to
remain updated about the
constant changes in the tech-
nology front. He pointed out
that new age consumers need-
ed new technology and all
inclusive services.         

Talking about changes in
the contours of tourism busi-
ness brought about by new
technological options, Gandhi
said, today all, starting from
big consolidators, major
online players, to medium and
small tour operators, had
deployed complex technology
with immense ease to under-
take marketing, promotion
that too while saving costs. 

Badrinathan insisted that
travel industry had now
realised that without sound
technology, profitable business
was not possible. The best part

of tech evolution was that real,
effective and affordable tech
platforms were available that
the travel trade can leverage.

With the help of an illus-
tration, Pasricha, urged the
tour operators to share their

database with hotels to con-
vert it into a power bank.
Aspiring for an even more rel-
evant role for GDS players,
Gorin highlighted the 
growing popularity of GDS
connectivity among hotels, 
car rental companies and
other stake holders.

Business SessionBusiness Session
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(l-R): Ram Badrinathan, Gautam Gandhi, Vipul Doshi, Sanjoy Pasricha and Marco Gorin

Tourism and Technology 2020

Problems of state
tourism
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T
he aim of the business
session on The Best
Practices in Tourism was

to provide special platform to
the IATO members to hand-
pick from the host of global
practices, practices which
were most suitable to them

and could be profitably intro-
duced in daily business
regime.

The moderator and
keynote speaker of the session
was Vikram Madhok-MD,
Abercrombie and Kent and
panelists comprised Amit

Prasad-COO-Go
India Journeys;
Hemant Mediratta-
VP Sales-Oberoi
Group and Homa
Mistry- Director
and CEO-Trail
Blazer Tours.  

Initiating 
the deliberations,
Madhok said, “The
new business reali-
ties in the tour sec-
tor, which has seen
rapid changes in
travel preferences

and the B2B distri-
bution channels, highlight the
exigent requirement of fresh
strategies, as most of conven-
tional business strategies had
become redundant in the new
tourism world order.”

Speaking about tourism
in the New World Order—

the theme of the convention,
he said, “The small and big
players in the travel and
tourism industry need to put
their best foot forward by
deploying best global prac-
tices to unleash the true
potential of destination
India.” 

The panel unanimously
agreed that all the stakehold-
ers today realise that to thrive
in the global travel market, the
need of the hour is to adhere
to best global practices.

Taking forward the delib-
erations, Prasad said, “The
major positive externality of
implementing best global
practices would be in the form
of enhanced cooperation
among all the value chains in
the travel trade.” Echoing simi-
lar views, both Mistry and
Mendiratta, said that there
were numerous possibilities to
work together on profitable
terms.”       

Business Session Business Session 

(L-R): Vikram Madhok, Amit Prasad, Hemant Mediratta and Homa Mistry

T
he session on social
responsibility and inclu-
sive tourism deliberated

on the growing trend in the
tourism sector of the inclina-
tion among the tourists to give
back to the destination and
unprivileged local natives.

The moderator of the ses-
sion was Ollie Quiniquini,
Editor, TTG Asia and the
keynote speaker was Sujit
Banerjee, former Secretary-

Tourism,
Government of
India. The panelists
comprised Lisa
Simon, President,
National Tour
Association (NTA);
V Venu, Secretary,
Kerala Tourism; Bharti Bisaria
of Chintan and Tapash Kumar
Jha, MD-Chhattisgarh
Tourism. At the outset
Banerjee highlighted the need

of sustainable tourism develop-
ment to facilitate life support
system for lowest strata of the
society and promote wild life
conservation. Among a num-

ber of measures taken to create
social responsibility in tourism,
he highlighted the initiatives
on tiger preservation. 

Business Session Business Session 

(L-R): Sujit Banerjee, Lisa Simon, Tapash Kumar Jha, Ollie Quiniquini, Bharti Bisaria and V. Venu

Need to adopt best global practices

Benefits of tourism for
lower strata of society
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Venu and Jha highlighted
the need for aggressively pro-
moting measures that ensured
the benefits of the economic
activity pertaining to tourism
trickling down to the lowest
strata of people.

The panel also deliberated
on the need to differentiate
between social responsibility
and mere charity, as the for-
mer covered a wide gamut of
activities and was not depend-
ent on mere charity to achieve
inclusive growth.

During the course of
deliberation, Simon highlight-
ed the willingness of the
increasing number of public
spirited tourists, who were
willing to participate in the
activities that provided benefit
to the community, especially
to the downtrodden.

Responding to the delib-
erations, Arjun Sharma,
Senior Vice President, IATO
emphasised on voluntary
activities through renowned
NGOs. He, however, made it
clear that the NGOs should be
more transparent and
accountable to the corporates
and tourists. 
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V
ijay Batra, motivational
speaker and life coach,
spoke extensively in the

jam packed business session
on ‘Leadership and Leading
the Team in Tourism’. He
briefed the audience about
how to become a successful
leader of a company. With
humour, he mesmerised the
audience by 

highlighting some practical
examples and day-to-day
experiences. 

According to Batra, quali-
ty of a leader is determined by
his ability of gathering his
knowledge and passing it on
to co-workers. Good working
atmosphere is utmost impor-
tant for the rise of an organi-

sation. Hence, the leaders
should be very careful about
the working style of middle
management, which is the link
between practical (field)
workers and decision makers
(top management). “Change
yourself first, before changing
others. Change unnatural to
natural to bring any situation
in your favour. Think positive,
become positive. Worshiping
work and enjoy it fully, irre-
spective of its nature. 
Dance and do it,” 
recommended Batra. 

I
n the 12th and last busi-
ness session, Dr Pramod
Batra, author and attitudi-

nal trainer spoke on
Motivation, which according
to him, starts from home.
Guardians of a family are the
principal forces for a person’s
success and achievements. In
today’s time, he said, people

should be more serious about
good management at home,
which in turn help them to
resolve problems at their
work places. He also high-
lighted the background of
some legendary entrepre-
neurs, who struggled hard
before positioning themselves
at the zenith.

Business Session Business Session 
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(L-R): Vijay Batra interacting with Tapash Kumar Jha, MD, Chhattisgarh Tourism
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t Contd. from page 13 ‘Dance and work should be the mantra’:
Vijay Batra
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S
hriji Arvind Singh
Mewar, Chairman,
HRH Group, in his

valedictory address at the
XXVI IATO Annual
Convention expressed grati-
tude for selecting Udaipur as
a convention venue.

“Successfully organising the
prestigious event here in
Udaipur has provided great
opportunity to the city to
flourish further in the days
to come,” he said.

Commending the impor-
tance of the convention
theme, Arvind Singh Mewar
said, “The theme is very time-
ly and appropriate at this
changing and challenging
atmosphere. Tourism has
become global, because of

advent of technology and new
world order. We have faced
numerous challenges like
recession, terrorist attacks,
natural calamities, etc.
However, the industry has
been very resilient because of
its ability of complying with
the challenges.” According to
him, the tourism industry is
doing well at present and the
growth of the industry has to
be accelerated further with a
concerted effort. “India is a
powerhouse for tourism and
hospitality. We are a state of
stable democracy and diversi-
ty is our strength not weak-
ness,” he said. He emphasised
on quality products of the
country. “We cannot compro-

mise with quality and sustain-
ability of products and servic-
es,” he maintained.

Mewar also appealed 
for promoting India as a 
destination. “Please do 
not work for any 
particular circuit or region.

Promote India as a 
single destination before the
world. Showcase new Indian
products collectively,” 
he urged for. 

Commenting on the pres-
ent infrastructure for tourism
in Rajasthan, Mewar observed
that the state had miles to go
in setting up a proper trans-
port network comprising rail,
road and air mode of trans-
ports. Expressing concern
about the future of some
lucrative tourist destinations
in Rajasthan because of poor
management Mewar said,
“Holding the government
responsible for everything is
not fair. There should be a
collective responsibility from
government as well as private
entrepreneurs.” He, however,
emphasised that government
while framing the tourism
policies should respect the
spirit of young entrepreneurs. 

Arjun Sharma, Senior Vice
President, IATO in his vote of
thanks at the valedictory ses-
sion said, “We are highly
moved by the hospitality and
beauty of Udaipur. The desti-
nation has everything to attract
both domestic and internation-
al tourists. We are committed
to promote the city. And, IATO
will play as a pressure group for
the central and state govern-
ment to aid Udaipur.” 

Valedictory Session Valedictory Session 

Arvind Singh Mewar presenting the Valedictary address. Present on the dais are Arjun Sharma, Vijay Thakur and Rajesh Mudgill
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M
ost of the tourism assets 
(monuments, forests, lakes,
parks, etc.) are finite resources

but tourists are big users. So it is
essential for tourism enterprises to
participate in their sustainability and
protection. With this objective, IATO
programmed Tree Plantation which
coincided with XXVI IATO Annual
Convention in Udaipur. IATO has planted over 3000 saplings on
1st September, 2010 to balance the carbon footprint. 

IATO boosts carbon footprints




